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Abstract  

This study seeks to analyze the business performance of batik traders in the Johar Baru 

market of Semarang City, focusing on Javanese Islamic trade culture as an integral aspect 

of Javanese culture. This culture is characterized by three essential traits: harmonious, 

functional structural, and transcendental. The application of these characteristics draws 

from local wisdom rather than directly from the Qur'an or Hadith; however, upon closer 

examination, they do not contradict Islamic teachings. Thus, the business performance of 

batik traders in Johar market effectively reflects Javanese Islamic ethical values in trade. 

Employing qualitative research methods with a single case study design, the analysis 

followed the framework proposed by Miles and Huberman, which encompasses data 

reduction, data presentation, and conclusion drawing/verification. Informants were 

selected through purposive sampling techniques, which included in-depth interviews, 

documentation review, and focus group discussions. The study revealed that the moral 

attitudes and business performance ethos of batik traders in the Johar market are 

grounded in these three characteristics of Javanese cultural moral values: harmonious, 

functional structural, and transcendental. The identification of their performance is 

illustrated through various concepts that form several propositions. These findings 

culminated in the development of a new mini-theory termed the "Religiosity of 

Sustainable Javanese Trade Performance". This theory comprises four key steps: 

harmonization of the environment, harmonization of society and government, fostering 

friendliness and honesty, and implementing educational marketing strategies. These four 

steps embody moral values rooted in Islamic Shari'a and are scientifically valid as 

indicators of Javanese Islamic trade performance.  
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INTRODUCTION 

One of the oldest and largest traditional markets in Semarang City is Johar market, which 

began operating in 1925 during the Dutch East Indies government until today. Johar market 

burned down in 2015 and was rebuilt in 2021 (Afreliyanti 2015). Even though the kiosk building 

became more organized, due to lack of socialization, there were few visitors or buyers. On the one 

hand, this situation  causes turnover to decrease for traders, but on the other hand they continue to 

make various efforts to improve their business performance in order to attract consumers (Gisevius 

et al., 2025). 

Clothing traders, especially batik traders in Johar market, have unique business performance 

characteristics when compared to other traders. Semarang City Government (2012) explained, there 

are two characteristics and uniqueness of traders in Johar market: First, they are dominated by 

ethnic Javanese who uphold the trading culture. Second, their moral attitude (ethos) in trading is 

strongly influenced by religious teachings, especially Islam and Javanese view of life or culture as a 

business performance. According to Pringgodigdo (1987b), Wasino (2005), and Daryono (2020), one 

of Javanese Muslims who succeeded in empowering the Javanese Islamic trade ethos as a business 

performance was king of Mangkunegara IV. The proof is during his reign was able to establish 

sugar factories in Tasikmadu and Colomadu, quinine factories, post offices, and so on (Heikoop et 

al., 2024). This explanation does not seek to compare the business performance of Mangkunegara 
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IV with that of batik traders in the Johar market. Rather, it serves as evidence of the strengths of 

Javanese Islamic trade culture, challenging the notion that Javanese culture is the primary reason for 

Indonesia's economic backwardness.  

Consequently, it is essential to investigate the business performance of batik traders in the 

Johar market. The first reason for this research is to gain insights into the relationship between their 

business performance and the principles of Javanese Islamic trade culture, guided by relevant 

theoretical frameworks. This understanding can be applied sustainably, in accordance with the 

demands of the present era (Kurniati 2023). The second reason is that previous research on the 

business performance of batik traders in the Johar market has not been undertaken by experts, 

which highlights the significance of this study. 

Example the research about the business performance of batik traders in Johar market 

analyzed based on business ethics in general. Afreliyanti (2015) also doing research about the 

history and characteristics of batik motifs and their influence on the people of Kampung Batik. 

Foertsch, (2016) doing research about the development of batik cloth making and trading in the 

Johar Semarang market. Lionora et al., (n.d.) and Nursalim, (2021) studied the motifs or patterns of 

batik cloth in the Johar Semarang market and its marketing in the international market. While Lascu 

et al., (n.d.) and Panggabean et al (n.d.) studied about the challenges of business performance of 

batik traders in the Johar Semarang market in global marketing. Kurniati (2023) and Tri et al., (n.d.) 

doing research about the effect of batik cloth marketing through social media or online on the 

business performance of traders in the Johar Semarang market. 

Looking at the various explanations of the results of expert study on the business performance 

of batik traders in the Johar Semarang market, both those that are not studied according to Javanese 

Islamic trade culture and evidence of their success, there are two difference between this study. 

First, this study analyses what has not been done by experts, namely the business performance of 

batik traders in Javanese Islamic trade culture. Second, this study analyses the proposition 

perspective with its aspects of Javanese Islamic trade culture as the main source of moral attitude or 

ethos and the success of its business performance. Analysis and understanding of these two things 

using the following methods 

 

METHODS 

Moral values as a source of moral attitude or ethos in business performance according to 

Javanese Islamic trade culture, one of which is contained in the expression /ojo mitunani wong liyo/, 

the meaning is ‘do not harm others’. The application of this expression is basically not limited to the 

field of trade (business) but applies in various fields of life and for fellow humans, regardless of 

religion or social status (Daryono 2021; Daryono et al., 2020). The explanation implies that first, 

the moral attitude or ethos of business performance of traders according to Javanese Islamic trade 

culture can be widely applied or empowered. Therefore, secondly, it is necessary to conduct 

research using qualitative research methods with a single case study design, which is centered on 

one case or one phenomenon only. According to Moleong (2017), the method belongs to a certain 

tradition in social science that relies on observation in indigenous areas with their language and 

terminology. 

The method is completed by: first, the technique of determining informants by purposive 

sampling means that the selected person really has criteria as a sample. Second, in-depth interviews 

(Sugiyono, 2017) and third, Focus Group Discussion, which is the process of collecting data through 

systematic and very specific informants in group discussions (Bungin 2017) on 15 batik traders in 

Johar market. However, based on the direction of the Head of the Johar Market Traders Office, only 

six traders were eligible as informants for this research sample. While the data analysis techniques, 

include data reduction and data presentation as well as conclusion. However, with the increase in 

data through a continuous verification process, grounded conclusions can be obtained. That is, each 

conclusion is continuously verified during the research. 

This study delves into three key issues concerning the moral values exhibited by Javanese 
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business traders. First, it identifies what these moral values entail. Second, it investigates how these 

values shape the moral attitudes and the Javanese Islamic trade ethos. Third, it explores the 

relationship between the Javanese Islamic trade ethos and the business practices of batik traders in 

the Johar Semarang market. The purpose of this research is to develop a theoretical framework that 

can provide valuable insights for organizations looking to enhance the business performance of 

batik traders in the Johar Semarang market. The focus of this improvement is on cultivating moral 

attitudes and ethical practices that align with Javanese Islamic trade culture, while also integrating 

relevant cultural influences. The analysis and discussion of these objectives will clarify and 

elucidate the findings. 

 

RESULTS AND DISCUSSION  

Javanese Cultural Moral Values and Their Understanding as Moral Attitudes or Javanese 

Islamic Trade Ethos 

The moral values of Javanese culture have three characteristics: first, Javanese culture is 

based on harmony, meaning that it is anti-conflict because it has ideals that this world must be 

managed harmoniously between jagad cilik (soul, mind, human conscience) and jagad gede 

(community, society) (Jakimow, 2018). Various ways to manage towards this harmony, especially 

through tolerance. Second, Javanese culture in a modern context is more in line with the functional 

structural paradigm by assuming that each person or institution has its own place and he must 

behave or work according to his place of existence. Third, Javanese culture respects transcendental 

things or values, whether it is called kebatinan or kejawen, Javanese mysticism or similar terms. 

Transcendental characteristics are motivated by the belief that life always depends on God, the 

Almighty (Somaiah & Yeoh, 2023). 

Three characteristics that mention above are the source of moral values in various fields of 

life including trade and become the moral attitude or trade ethos of Javanese Islam. These moral 

values are contained in various Javanese literature by Javanese priyayi or poets. Simuh, (1988, 

2002) refers it as kejawen Islamic literature. Its meaning is one of the Javanese literature that contains 

a combination of Javanese traditions with elements of Islamic teachings. Its characteristic is that it 

uses Javanese language and reveals little about shari'a aspects such as laws or external rules of 

Islamic teachings. The names used to refer to it are serat, primbon, wirid, suluk and others (Widiarti 

& Pulungan, 2020). 

The identification of the meaning and applicability of the three characteristics of Javanese 

cultural moral values is the main source of moral attitudes or ethos of Javanese trade and business 

performance. Based on this explanation, the source of moral norms as the moral attitude (ethos) of 

Javanese Islamic trade or business, is not sourced to certain religious scriptures, such as Islam 

sourced to the Qur'an or Hadith. Rather, it is sourced from the three characteristics of Javanese 

cultural moral values above. The content of these moral values experts such as Daryono et.al 

(2023), Daryono et.al, (2020), refer to as local wisdom, or local genius or local religion or, similar to 

green entrepreneurship. According to Pringgodigdo (1987b), Wasino (2005), and Daryono (2020), 

King Mangkunegara IV was a Javanese Muslim who had empowered the Javanese trade ethos as 

his business performance. The performance theory, among others, is contained in Serat Wedhatama, 

Serat Darmalaksita and others and was objectified or practised during his lifetime by establishing 

the sugar industry in Tasikmadu and Colomadu (Andrea, 2019). 

The term /performance/ stands for ‘work energy kinetics’, which is human energy (strength) if 

kineticized or employed will produce work output. Another term often used for performance is 

/performa/, but the term /performance/ is widely used for machine performance (Wirawan, 2015). 

Referring to this explanation, the meaning of energy (strength) as the performance of business 

traders here is the empowerment of the three characteristics of Javanese cultural moral values by 

traders. According to Daryono et.al, (2023) the way of empowerment is based on three moral 

attitudes. First, related to harmonious characteristics, by being kind or respectful and caring for 

anything. Second, related to functional structural characteristics by being kind or respectful and 
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caring and getting along with fellow humans. Third, related to transcendental characteristics is a 

moral attitude that is in accordance with the culture and religious experience of Javanese Islam. 

Identification in this regard is shown through religious teachings and inner practices as well as the 

way of acquiring knowledge. The details of such identification are as follows. 

First, harmonious characteristics are defined as energy to create and maintain harmony 

between various parties related to the trade business, especially natural resources. The identification 

of management is resources as a process of achieving goals (Wirawan 2015) in the field of trade 

called stake holder approach management. The applicability of such management to the 

surrounding environment such as cleanliness or orderliness of the place of business or business, 

arrangement of business goods, appearance to consumers, producers and others. 

Second, structural characteristics functional in the sense that institutions (business 

organizations) have their own place and work suitable with their place. However, place is not an 

absolute understanding, but relative. Therefore, business performance is a business, so the mission 

carried out is a business mission. According to various international studies, it is explained that the 

business mission has three orientations, namely consumer orientation, competitor orientation and 

cross- functional coordination. 

Third, transcendental characteristics include harmony in religious experience, inner practice 

and science. Daryono et.al (2023) explained, the meaning of harmony with religion is to place 

religion as an aspect of morality, both in human relations with God and with fellow humans who are 

understood in intellectuality. The two aspects are reflected in science and inner practice to obtain 

the qualities of virtue (moral attitude or ethos) that raises commendable business performance (trade 

practices) is the performance of modern Javanese Islamic business. The meaning of modern in this 

case is accordance with the demands of the obligations and needs of the contemporary world of life. 

The three identifications of cultural moral values as modern Javanese Islamic business performance 

are the business performance of batik traders in the Johar market in Semarang, analyzed and 

discussed as follows.  

 

Understanding the Javanese Islamic Trade Ethos and its Relationship with the Business 

Performance of Batik Traders in Johar Market Semarang 

The Johar market in Semarang is strategically located in the city center, between Tugu Muda 

and Simpang Lima and the Kauman Grand Mosque of Semarang, as well as near the Old City. The 

full address is Jl. K.H. Agus Salim, Kauman, Central Semarang District, Semarang, Central Java 

(Semarang City Government, 2012). Johar Market as a traditional market was established in 1860 

and is a trading center known for its complete commodities, hence its presence is very influential in 

supporting other traditional markets in Semarang City. 

Clothing traders, especially batik, have developed their motifs since around the 1970s and 

have influenced the social life of Semarang. The main characteristic of Semarang batik is it has 

bright and striking colours. Semarangan batik motifs trace through freedom of ideas, according to 

the creativity of batik makers, because the creators of batik motifs are not based on standard rules. 

Afreliyanti (2015) explained that since a long time ago, Semarang people have made batik with the 

image of Warak Ngendog being one of the motifs widely recognized by the people of Semarang 

City. Warak Ngendog is a mythological creature, in the form of a four-legged tiger-like animal that 

is a symbol of the fusion of three cultures, namely Javanese, Chinese and Arabic with their 

respective meanings. But until now it is not known what the meaning and who made it, which is 

believed to be a description of the behaviour and traditions of the people of Semarang. 

The market traders in Johar are predominantly Javanese and have been doing business there 

for generations. They uphold the Javanese trading culture, which is known to be friendly, patient, 

honest, and unyielding. The business performance and behaviour of Johar Market traders are 

strongly influenced by Javanese view (philosophy of life) and religious teachings, especially Islam 

(Semarang City Government, 2012). The influence is shown through the moral values of Javanese 

culture that are summarized in local wisdom with three characteristics: harmonious, functional 
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structural and transcendental. 

Based on the results of in-depth interviews with batik traders in Johar market related to 

harmonious moral values as business performance is shown through attention to the interests of all 

parties. The first party, such as with the natural environment around the market, is shown by 

maintaining the cleanliness of the kiosk environment or maintaining the tidiness of the merchandise, 

and others. The second party, with the community environment, they pay security officers and dues 

as village treasury. They also respect each other's suggestions, ideas of local residents such as not 

throwing garbage in any place. The third party is with the government, such as paying taxes or 

contributions and attending coaching or meetings organized by the government. Attention is a good 

attitude or respect and care for anything that has become a culture (tradition) from generation to 

generation, called gotong royong. According to Tucker (2013) and Friend et al. (2010) forms of 

gotong royong such as sambatan, guyuban, and njurung are carried out in an condition that is not 

spontaneous, but in condition of calculating services with compensation in a sharp and useful 

manner. Although tetulung or layat is a spontaneous gesture (selfless), it does not mean that it is not 

taken into account or influenced by economic considerations in the world of commerce. Hence, as 

the in-depth interviews show, batik traders in Johar market in Semarang try to be diligent in their 

tetulung or layat, as it will be considered a "service" by the consumers and the environment will 

"reciprocate" in other ways, such as becoming a customer or helping to look after the merchandise, 

and so on. 

When batik traders are involved in these gotong royong activities, they basically practice or 

objectify the characteristics of the second Javanese cultural moral values, functional structural. Its 

identification as a moral attitude or trade ethos is shown through a good attitude or respect and care 

and harmony towards fellow humans, especially in this case the strong orientation towards 

consumers, among others, they always try to increase customer satisfaction and loyalty. 

Various efforts to increase customer satisfaction and loyalty, especially by providing excellent 

service, including offering competitive prices or sales promotions. These include Eid gifts, 

discounts, maintaining the quality of goods and so on. The moral values for excellent service are 

friendly and polite and attractive appearance (Ginting et al., 2023). These three moral values are the 

moral attitude or business performance ethos of batik traders in Johar market. This ethos on the one 

hand implies the goal that the relationship between traders and consumers (customers) can be 

established harmoniously and has a function in a mutually beneficial structure (functional 

structural). The goal, on the other hand, is to objectify the moral attitude (ethos) of being kind or 

respectful and caring and getting along with fellow traders in the Johar Semarang market (Laksono 

& Yuliawati, 2021). 

Based on the purpose of this moral attitude or ethos, it has an impact on the relationship 

between batik traders or with other traders, considered not as competitors, but as business partners 

who are inclined to work together. This is revealed through their reluctance or embarrassment to see 

competitors' weaknesses and strengths. Even so, they still feel the need to look at competitors' 

strategies. This can be done, among other things, by gathering information from new customers or 

those who have bought from other traders, whether in terms of prices, models or others (Sandi et al., 

2020). 

Maarif (2018) and Setiadi (2021) explain, feeling embarrassment ‘sungkan’ is not just a 

speculative sense, but it is an experience that is truly open through feeling ‘rasa’, is the Javanese 

religious understanding or the source of Javanese religious experience. Through rasa, Javanese 

people become open to the reality of Numinus (Yang Ilahi) as the transcendental is the third 

characteristic of Javanese cultural moral values. Its application in this case is shown in the business 

performance of batik traders in the Johar market. 

According to the results of in-depth interviews with batik traders in Johar market, the 

implementation of transcendental Javanese cultural moral values as business performance through: 

first, they try to obey religious teachings, especially Islam. Obedience, especially in the field of 

rituals such as prayer and prayer or compulsory worship namely prayer five times a day and night as 
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well as sunnahs such as tahajud, duha, hajat and others (Patilima & Yusuf, 2023). Second, they also 

agree on formal education as the main one to improve business performance and understanding of 

religious teachings. The two sources of business performance aim to make the business a 

commendable job. Thirdly: batik traders in Johar market do not carry out certain inner practices 

except for carrying out various rituals taught in Islam. The meaning of inner practice here is certain 

ritual activities aimed at making their trading activities or their goods sell well or quickly. Such inner 

practices ‘laku batin’ include seclusion, kungkum ‘immersing self in water’, poso ngebleng ‘not 

eating and drinking for days’, melek bengi ‘not sleeping overnight’ or others (Yahya et al., 2022). 

The reason they do not do these things is because they are worried that they will become people 

who associate partners with God ‘musyrik’ (Aryanti & Zafi, 2020). The majority of batik traders in 

Johar market believe that religion is a guide and role model in trading. Therefore, according to them, 

religion is a guide that all activities must be in the name of Allah and fear of lying, for example when 

weighing goods, because Allah knows best. 

Based on these various explanations, the business performance of batik traders in the Johar 

market is identified by their efforts to empower three characteristics of Javanese cultural moral 

values in trade. However, the way of empowerment is still limited to the socialization of 

information to the public about the condition and environment of the Johar market which has not 

been completed recently, after moving from the Johar market relocation near the Great Mosque of 

Central Java. The first empowerment strategy is to continue to intensify batik training for students 

from elementary to high school level and or to the community in general. Secondly, arranging 

goods to make it more attractive to consumers or customers and thirdly, trying to improve better 

service methods according to the demands and developments of the times. 

Based on the first research problem regarding harmonious Javanese cultural moral values for 

the moral attitude (ethos) of trade, four concepts were obtained, namely compliance with tax rules, 

cleanliness of the kiosk/stall environment, merchandise according to market tastes and 

responsiveness to the market environment. While the moral values of Javanese culture are 

structurally functional as a moral attitude or trade ethos, three concepts are obtained: honesty, 

friendliness and attractive appearance. Transcendental Javanese cultural moral values are moral 

attitudes (ethos) of trade, obtained two concepts, namely carrying out the correct Islamic shari'a and 

understanding religious knowledge through education. The fourth research issue regarding 

Javanese trade ethos as a business performance of batik traders in Johar Market, obtained four 

concepts are product promotion and outlets with batik training, attractive merchandise arrangement, 

collaboration with other traders and, the best service. 

 

Various Implications of Proposition in the Business Performance of Batik Traders in Johar 

Market Semarang 

The finding of concepts in the three characteristics of Javanese Islamic cultural moral values 

for the business performance of batik traders in Johar market implies the formation of propositions 

by linking their inner meaning according to scientific theory. According to Ketokivi et al (2014), 

the formation of propositions must be sought and examined based on theories from scientific 

research results written in scientific journals and their own reasoning. Looking at the explanation of 

the Javanese Islamic trade ethos in relation to the business performance of batik traders in the Johar 

Semarang market implies eight propositions. The analysis and understanding of each is as follows. 

 

Proposition of Environmental Harmonisation as Business Performance  

Environmental harmonization, whose moral value is to be kind and considerate to the 

environment, has a significant relationship with the business performance of batik alleys (as part of 

MSMEs) in the Johar market. Some aspects of the relationship are: first, brand image and 

reputation. Those who show concern for the environment tend to have a more positive brand image. 

This can increase customer loyalty and can attract new consumers who care about the environment or 

care about green business.  
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This is in line with the intended Bestari et al. (2021) that green business strategies can improve 

the reputation and performance of MSMEs. Second, regulatory compliance by implementing 

environmentally friendly practices can more easily comply with increasingly stringent environmental 

regulations and avoid fines and sanctions. Judijanto et al., 2023) also confirms the importance of 

complying with environmental regulations for MSMEs. Third, product innovation. This is as 

explained by De et al. (2020), who analyses how sustainability orientation can encourage 

innovation in MSMEs.  

Based on these various explanations, it can be concluded that compliance with environmental 

regulations is an important aspect of environmental harmonization that has a significant impact on 

the business performance of batik traders in the Johar market. Through the attitude of 

harmonization, integrating environmental concerns into the business operations of batik traders in 

the Johar market. It is possible to increase efficiency, strengthen market position, and ensure 

sustainable growth in a business landscape that is increasingly concerned with environmental issues. 

 

Proposition of Harmonization towards Society and Government with Business Performance  

The harmonization linkage has a significant effect on the business performance of batik 

traders in the Johar market. Aspects such as first: social legitimacy and community support. 

According to Walker et al. (2010) social legitimacy can contribute to the success of community-

based businesses. Second, regulatory compliance and relationships with the government can 

facilitate regulatory compliance and access to government program. It also shows the importance of 

aligning formal and informal institutions for MSMEs performance. Third, access to resources and 

networks. Prasetyo have demonstrated the importance of social capital as a source of MSMEs 

performance. Fourth, reputation and brand image. Barros et al (n.d.) explained that social 

responsibility can affect the reputation of MSMEs in the local community. Fifth, innovation and 

adaptation. This attitude refers to the opinion of Hafeez that market orientation and networks affect 

innovation and MSMEs performance. Sixth, risk management. According to Rozsa et al., (2021), 

risk management including social risk is an important regulation for MSMEs. Seventh, customer 

loyalty. Becker (n.d.) explains that merchant social responsibility can influence consumer attitudes 

towards the company.  

In conclusion, harmonization with society and government has a complex and significant 

relationship as a business performance of batik traders in Johar market Semarang. Enhancing social 

legitimacy by facilitating innovation and access to resources as well as attitudes aligned with social 

norms and regulations are important factors in their success and sustainability. 

 

Proposition of Friendly and Honest Business Behaviour for Batik Traders' Business 

Performance  

These two attitudes have a significant relationship to the business performance of batik traders 

in the Johar market. The aspects of the relationship are first: customer satisfaction and loyalty. The 

reason is according to Rane at al., (2023), because a friendly and honest attitude can increase 

customer satisfaction and encourage loyalty or repeat purchases. Second: customer trust. Fatmawati 

et al. (2021), shows that trust built through honesty will have a positive effect on customer 

satisfaction and word-of-mouth. Third: business reputation. Abalala et al., (n.d.) have found that 

ethical and honest business practices contribute to improving the reputation and performance of 

MSMEs. Fourth: business networks and partnerships. According to Suryanti et al. (2023), the 

quality of interpersonal relationships, especially friendly and honest attitudes, can facilitate the 

formation of business networks that support the performance of MSMEs. Fifth: conflict resolution. 

According to Lacity et al. (2017), an honest and friendly approach when handling conflicts can 

contribute to positive business outcomes.  

In conclusion, friendly and honest behaviour by business owners has a complex and significant 

relationship with the business performance aspects of batik traders in Johar market in Semarang. 

These attitudes are the foundation for the long-term success and sustainability of their trade. 
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Proposition of Educational Marketing Strategy and Its Effects on Business Performance  

Educational marketing strategies have a significant relationship to the business performance 

of batik traders in Johar market. The aspects of the relationship are first, increasing consumer 

awareness and understanding. According to Almana et al. (2013), consumer education can increase 

positive word-of-mouth and purchasing decisions. Second, product differentiation. Kraja et al. 

(2013) explain how important differentiation through education is for MSMEs in facing 

competition. Third, being able to build trust and credibility. According to Nevzat et al. (2016), 

educational content on social media contributes to building brand trust. Fourth, it increases 

customer retention. This aspect is in line with Manggarani', (2018) point that engagement through 

education can increase customer loyalty. Fifth, encourage product innovation. Khouroh et al. (2020) 

emphasises the importance of interaction with customers in encouraging innovation to MSMEs. 

Sixth, increase customer lifetime value. Gupta et al. (2006) explain that customer education 

increases lifetime value. Seventh, marketing cost efficiency. According to Wahyuni et al. (2020) that 

a marketing approach that focuses on education and networking can be a cost-effective strategy for 

MSMEs 

 

Proposition of Practicing Islamic Law based on Knowledge can Improve the Link between 

Environmental Harmonization and Business Performance 

The fifth proposition has the potential to significantly strengthen the relationship between 

environmental harmonisation on the business performance of batik traders in Johar market. Islam, a 

comprehensive religion, provides guidance not only in the aspect of worship but also in social life 

‘muāmalah’ including managing the environment in running a business. The first related aspects are 

the concept of khalīfah and environmental responsibility. According to Firdaus, (2022) that 

protecting the environment is an integral part of maqāşid al-syarīah ‘sharia objectives’. This is in 

line with the findings of Fahm, (2018) that Islamic values encourage sustainable business practices. 

Second, the principle of wasaṭiyyah ‘balance’ in business. Mazzioni et al. (2020) explain the 

importance of balance between economic profit and socio-environmental responsibility. Third, the 

concept of ḥalāl and ṭayyib in production. That aspect means according to Ur Raheema, (2018) that 

the concept of tayyib includes aspects of cleanliness and, health, and is environmentally friendly. 

Fourth, the prohibition of israf or waste and tabḍīr ‘squandering’. Khan et.al., (2022) explained that 

the prohibition of israf and tabḍīr includes the waste of water and energy, as well as other resources. 

Fifth, the concept of maslahah (general good).  

Protecting the environment is part of realizing maslahah. Sixth, morals in doing business. 

According to Ngurah et al. (n.d.), Islamic business ethics include honesty, fairness, and social 

responsibility. Seventh, the concept of barakah in business. According to Al Haq et al., (2016) 

existence barakah is not only related to quantity but also the quality and usefulness of sustenance. 

Al Farisi et al., (n.d.) showed that zakat can be used to support environmentally friendly projects. 

 

Proposition of Implementing Islamic Sharia according to Knowledge as A Business Performance  

Practicing Islamic Sharia in accordance with knowledge has significant potential to strengthen 

the relationship between harmonization with society and government ‘ummah’ as the business 

performance of batik traders in Johar market. The first aspect of the relationship is the concept of 

ummah and social responsibility. Kahf, (n.d.) explains that the concept of ummah includes the 

obligation to help each other and pay attention to the common welfare. Dusuki, (2008) shows that 

Islamic values encourage corporate social responsibility. Second, the principle of syura 

‘deliberation’ when making decisions.  

This principle is explained by Wahyu, (n.d.) on the importance of syura through mutual 

consultation and participation as good governance of MSMEs. Third, 'adl ‘justice’ during 

transactions. Economic justice is the main pillar in the Islamic economic system. Fourth, prohibition 

of usury ‘riba; and ethical financial practices. According to Heriyanto et al., (2024) Islam prohibits 

usury ;riba’ and encourages ethical financial practices. Fifth, the concept of trust when managing a 
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business. Bugandwa et al., ( 2020) explain that trust includes responsibilities towards 

owners, employees and customers, and society. Sixth, morals in social and business interactions. 

Islamic business ethics include honesty, integrity, and social responsibility. Seventh, the concept of 

falah or success in business. Islam teaches the concept of falāḥ that includes worldly and ukhrawi 

aspects. According to Wahyuni et al. (n.d.) falāḥ involves the balance of individual interests with 

society. Eighth, the principle of ta'āwun ‘cooperation’ in economics. Ta'āwun ‘cooperation’ in the 

economy can create mutually beneficial synergies for all parties. 

 

Proposition of Applying Knowledgeable Islamic Sharia can Improve the Link between Honesty 

in Attitudes and Business Performance 

Practicing Islamic law in accordance with knowledge in the context of business refers to 

implementing Islamic business principles and ethics based on the Qur'an and Hadits. These 

implications include honesty, justice, and good ethics in business transactions. Important aspects in 

this regard include first, honesty in transactions. Explained by Syahrial et al., (2017) through the 

hadits of the Prophet Muhammad, "Honest and reliable traders will be with the prophets and the 

righteous and the syuhada (man who died in the muslims who died in the way of Allah)" (Narrated 

by Tirmidzi). Second, be friendly at the time of service. This attitude is implied in the Qur'an Surah 

Ali Imran verse 159, "And if you are harsh and rude, they will certainly stay away from you".  

Therefore, a friendly attitude can increase customer satisfaction and encourage them to return 

to shop Third, the quality of products and services. Islam teaches to give the best in everything 

including when doing business as in the words of the Prophet Muhammad, "Verily, Allah likes it 

when one of you does a job diligently" (Narrated by Baihāqī). Fourth, ethics in competition. Allah 

says in Surah Al-Syu’ara verse 183, "And do not harm man by diminishing his rights". Fifth, social 

responsibility, it is in line with what the Prophet Muhammad said, "The best of mankind is the 

most beneficial to others" (Narrated by Aḥmad). According to Soumena (2024), the application of 

Islamic business ethics has a positive effect on the business performance of MSMEs in Makassar 

City. 

 

Proposition of Practising Islamic Sharia according to Knowledge can Strengthen the 

Relationship of Educational Marketing Strategy as Business Performance 

The first related aspect is that the concept of Islamic law in doing business provides 

comprehensive guidance in running a business in accordance with Islamic principles. The most 

important aspects in that regard include: (a) ḥalāl products and processes, (b) honesty in 

transactions, (c) prohibition of usury and garar, (d) ethics in business competition. Second, 

educational marketing strategy as an approach that not only focuses on sales, but also provides 

consumer knowledge and understanding. According to research by Adi et al. (2018) found that 

Islamic marketing has a positive impact on the business performance of SMEs in Indonesia. 

Looking at the various explanations of the eight propositions and their aspects in the 

perspective of the business performance of batik traders in the Johar Semarang market bring up to a 

new mini-theory called Religiosity of Sustainable Javanese Trade Performance. Religiosity means, a 

person's level of commitment to their religion and how that commitment is reflected in their daily 

attitudes and behaviour (Worthington et al., 2003). Indications of this reflection are shown in 

various dimensions of life including trade performance. Sustainability is a concept that refers to the 

ability to meet current needs without compromising the ability of future generations to meet their 

own needs. The concept involves the continuity of economic growth, environmental protection and 

social welfare. Looking at the explanation of the meaning and various previous analyses, it implies 

that the intention in the mini theory contains four steps, namely environmental harmonization, 

community and government harmonisation, being friendly and honest and, through educational 

marketing strategies. The four steps are the source of moral values, by carrying out Islamic shari'a in 

accordance with science giving birth to Javanese Islamic business performance, if drawn the figure 

1. 
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The figure 1 illustrates a conceptual framework for this research, which is entitled 

"Religiosity of Sustainable Javanese Trade Performance." This framework is not merely a visual 

representation; it captures the intricate relationships and processes that emerged throughout the 

study. The arrows within the figure symbolize the dynamic flow of ideas and findings, highlighting 

how various concepts are interconnected. Through rigorous analysis, the research identified the 

formation of eight distinct propositions that reflect a range of aspects and moral values significant 

to the subject matter. From this comprehensive analysis, four crucial steps have been delineated, 

each representing an essential component of the Javanese Islamic business ethos. These steps 

include: 1. Environmental Harmonization. This proposition emphasizes the importance of balancing 

trade practices with ecological sustainability, ensuring that business operations do not harm the 

environment. 2. Harmonization of Society with the Government. This step focuses on fostering 

positive collaboration between the community and governmental entities, promoting a supportive 

regulatory environment for trade. 3Fostering Friendliness and Honesty: At the heart of Javanese 

Islamic business is the commitment to ethical practices, which encourages building trust and good 

relationships among business partners and customers. 4. Implementing Educational Marketing 

Strategies. This involves using marketing techniques rooted in educational principles to promote 

products and services, ensuring that consumers are well-informed and can make choices aligned 

with their values. Together, these steps provide a comprehensive approach to enhancing the 

performance of Javanese Islamic trade, bridging traditional values with sustainable business 

practices. 

 

CONCLUSION 
Looking at the results and discussion of this research, it can be concluded that first: the moral 

values of batik traders' business performance in Johar Semarang market are sourced from three 

characteristics as a unity of moral attitudes or ethos of Javanese Islamic trade culture, namely, 

harmonious, functional structural and transcendental. Second: the harmonious characteristic for the 

business performance of traders' moral attitude or ethos is shown in two ways. First, always trying 

to be kind to nature and various interested parties. Second, these parties are mainly customers 

(consumers), suppliers, internal traders, the surrounding environment and the government. 

Functional structural characteristics as the performance of the merchant business moral attitude 

or ethos is shown through being friendly and honest and attractive appearance. Transcendental 

characteristics for the performance of the trader's business, the moral attitude or ethos is shown by 

 
Figure 1. Religiosity of Sustainable Javanese Trade Performance 
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believing that this life depends on the Almighty or God. The identification of batik traders' business 

performance is shown through the findings of concepts and formed propositions with aspects that 

give birth to a mini-theory called Religiosity of Sustainable Javanese Trade Performance. The theory 

is a perspective of trade (business) behaviour based on Javanese Islamic moral values. 

 

REFERENCES 

Abalala, T. S., Mazharul Islam, M., & Mahmudul Alam, M. (n.d.). Impact of ethical practices on 

small and medium enterprises' performance in Saudi Arabia: A Partial Least Squares-

Structural Equation Modeling analysis. https://doi.org/10.4102/sajbm.v52i1.2551ï 

Afreliyanti, S., & Sejarah, J. (2015). Uncovering The History and Motifs of Sema-Rang Batik and Its 

Influence On The Batik Village Community 1970-1998. 

https://journal.unnes.ac.id/sju/jih/article/view/7327  

Al Farisi, S., & Ibadurrahman, Y. (n.d.). The Role of Zakat in Advancing Environmental Initiatives 

and Empowering Communities through a Green Economy-Based Approach Islamic Institute 

of Mamba'ul 'Ulum (IIM) of Surakarta 2 Islamic Institute of Mamba'ul 'Ulum (IIM) of 

Surakarta. https://doi.org/10.37706/iconz.2023.611  

Al Haq, M. A., Abd. Wahab, N. A. B., Abd Ghani, H. A., & Ahmad, N. H. (2016). Islamic Prayer, 

Spirituality and Productivity: An Exploratory Conceptual Analysis. Al- Iqtishad: Journal of 

Islamic Economics, 8(2). https://doi.org/10.15408/aiq.v8i2.3160  

Almana, A. M., & Mirza, A. A. (2013). The Impact of Electronic Word of Mouth on Consumers' 

Purchasing Decisions. In International Journal of Computer Applications (Vol. 82, Issue 9). 

https://doi.org/10.5120/14145-2286 

Andrea, A. (2019). More on the Taṇḍa in Old Javanese Literature. Bijdragen Tot de Taal-, Land- 

En Volkenkunde / Journal of the Humanities and Social Sciences of Southeast Asia, 175(4), 

556–566. https://doi.org/10.1163/22134379-17504005 

Aryanti, R., & Zafi, A. A. (2020). Tradisi Satu Suro Di Tanah Jawa Dalam Perspektif Hukum 

Islam. Al Iman: Jurnal Keislaman Dan Kemasyarakatan, 4(2), 342–361. 

https://ejournal.kopertais4.or.id/madura/index.php/aliman/article/view/3861  

Becker-Olsen, K. L., & Hill, R. (n.d.). Working Paper Series Title The Impact of Perceived 

Corporate Social Responsibility on Consumer Behaviour Permalink 

https://escholarship.org/uc/item/98f4n4fr Publication Date. 

https://escholarship.org/uc/item/98f4n4fr  

Bestari, D. K. P., & Butarbutar, D. A. (2021). Implementation of Green Marketing Strategies and 

Green Purchase Behaviour as Efforts to Strengthen the Competitiveness of MSMEs in 

Indonesia. Budapest International Research and Critics Institute (BIRCI-Journal): 

Humanities and Social Sciences, 4(1), 243-254. https://doi.org/10.33258/birci.v4i1.1588  

Bugandwa, T. C., Kanyurhi, E. B., Bugandwa Mungu Akonkwa, D., & Haguma Mushigo, B. 

(2020). Linking corporate social responsibility to trust in the banking sector: exploring 

disaggregated relationships. International Journal of Bank Marketing, 39(4), 592-617. 

https://doi.org/10.1108/IJBM-04-2020-0209 

Bungin, Burhan. (2017). Qualitative Research Methods. PT Raja Grafindo. Google  

Daryono & Suparman Syukur. (2020). The Moral Philosophy of Capitalism in the View of Javanese 

Islamic Trade Ethos. Journal of Theologia, 31(2), 165-184. 

https://doi.org/10.21580/teo.2020.31.2.6862 

Daryono & Suparman Syukur. (2023). Empowerment of Islamic Ethics and Javanese Hindu Ethics 

in the Formation of National Character. Journal of Research, 20(2). 

https://doi.org/10.28918/jupe.v20i2.1950  

De, D., Chowdhury, S., Dey, P. K., & Ghosh, S. K. (2020). Impact of Lean and Sustainability 

Oriented Innovation on Sustainability Performance of Small and Medium Sized Enterprises: A 

Data Envelopment Analysis-based framework. International Journal of Production 

Economics, 219. https://doi.org/10.1016/j.ijpe.2018.07.003  

https://doi.org/10.4102/sajbm.v52i1.2551�
https://journal.unnes.ac.id/sju/jih/article/view/7327
https://doi.org/10.37706/iconz.2023.611
https://doi.org/10.15408/aiq.v8i2.3160
https://doi.org/10.5120/14145-2286
https://doi.org/10.1163/22134379-17504005
https://ejournal.kopertais4.or.id/madura/index.php/aliman/article/view/3861
https://escholarship.org/uc/item/98f4n4fr
https://doi.org/10.33258/birci.v4i1.1588
https://doi.org/10.1108/IJBM-04-2020-0209
https://simpus.mkri.id/opac/detail-opac?id=7454
https://doi.org/10.21580/teo.2020.31.2.6862
https://doi.org/10.28918/jupe.v20i2.1950
https://doi.org/10.1016/j.ijpe.2018.07.003


Fikri: Jurnal Kajian Agama, Sosial dan Budaya 

Volume 9, Number 2, December 2024 

Daryono Daryono et al. 

Business Performance of Batik… 

     

     270 
 

Dusuki, A. W. (2008). What Does Islam Say about Corporate Social Responsibility?Google  

Fahm, A. O. (2018). Beyond Good Practices and Standards: An Islamic Framework of Sustainable 

Business Practices for Corporate Organisations. Islamic Economic Studies, 25(3), 1-18. 

https://doi.org/10.12816/0045057 

Fatmawati, I., & Fauzan, N. (2021). Building Customer Trust through Corporate Social 

Responsibility: The Effects of Corporate Reputation and Word of Mouth. Journal of Asian 

Finance, Economics and Business, 8(3), 0793-0805. 

https://doi.org/10.13106/jafeb.2021.vol8.no3.0793 

Firdaus, S. (2022). The Qur'an and Sustainable Environmental Development in Indonesia: 

Maqashid Sharia Analysis for Achieving SDGs (Vol. 07, Issue 02). https://orcid.org/0000-

0002-0011-277X. 

Foertsch, C. R., & Malang, J. (2016). Educational Migration in Indonesia: An Ethnography of 

Eastern Indonesian Students in. In Applied Anthropology. Google 

Friend, L. A., Costley, C. L., & Brown, C. (2010). Spirals of distrust vs spirals of trust in retail 

customer service: Consumers as victims or allies. Journal of Services Marketing, 24(6), 458-

467. https://doi.org/10.1108/08876041011072573 

Ginting, K. P., Herawati, A. R., & Subowo, A. (2023). Implementasi Program Revitalisasi Pasar 

Berdasarkan Sni 8152: 2021 Pasar Rakyat Di Pasar Johar Semarang. Journal of Public Policy 

and Management Review, 12(2), 2. https://doi.org/10.14710/jppmr.v12i2.38460  

Gisevius, K., Niesters, L.-M., & Braun, B. (2025). The role of community leadership in building 

community adaptive capacity to coastal hazards – Insights from neighborhood networks in 

Semarang, Indonesia. Environmental Science & Policy, 163, 103963. 

https://doi.org/10.1016/j.envsci.2024.103963  

Gupta, S., Hanssens, D., Hardie, B., Kahn, W., Kumar, V., Lin, N., Ravishanker, N., & Sriram, S. 

(2006). Modelling customer lifetime value. In Journal of Service Research (Vol. 9, Issue 2, 

pp. 139-155). https://doi.org/10.1177/1094670506293810  

Heriyanto, & Taufiq (2024). Economic Values and Business Ethics in Islamic Perspective. JIMMI: 

Multidisciplinary Student Scientific Journal, 1 (February), 24-37. 

https://jurnal.fanshurinstitute.org/index.php/jimmi  

Heikoop, R., Verbraeken, R., Wahyudi, S. I., & Adi, H. P. (2024). Stakeholder engagement in urban 

water management: A SWOT analysis of the Banger polder system in Semarang. 

Environmental Challenges, 14, 100831. https://doi.org/10.1016/j.envc.2023.100831  

Jakimow, T. (2018). A moral atmosphere of development as a share: Consequences for urban 

development in Indonesia. World Development, 108, 47–56. 

https://doi.org/10.1016/j.worlddev.2018.03.023  

Judijanto, L., Abidin, Z., & Antesty, S. (2023). Sustainability Practices in MSMEs: A Quantitative 

Analysis of the Impact of Green Supply Chain Management, Consumer Awareness, and 

Regulatory Compliance on Market Performance. In West Science Interdisciplinary Studies 

(Vol. 01, Issue 10). https://doi.org/10.58812/wsis.v1i10.298  

Kahf, M. (n.d.). The Role Of Waqf In Improving The Ummah Welfare.Google 

Ketokivi, M., & Choi, T. (2014). Renaissance of case research as a scientific method. Journal of 

Operations Management, 32(5), 232-240. https://doi.org/10.1016/j.jom.2014.03.004  

Khan, F., & Haneef, M. A. (2022). Religious Responses To Sustainable Development Goals: An 

Islamic Perspective. In Journal of Islamic Monetary Economics and Finance (Vol. 8, Issue 2, 

pp. 161-179). Bank Indonesia Institute. https://doi.org/10.21098/jimf.v8i2.1453  

Khouroh, U., Sudiro, A., Rahayu, M., & Indrawati, N. K. (2020). The mediating effect of 

entrepreneurial marketing in the relationship between environmental turbulence and dynamic 

capability with sustainable competitive advantage: An empirical study in Indonesian MSMEs. 

Management Science Letters, 709-720. https://doi.org/10.5267/j.msl.2019.9.007  

Kraja, Y., & Osmani, D. (2013). Competitive Advantage And Its Impact In Small And Medium 

Enterprises (Smes) (Case Of Albania). European Scientific Journal, 9(16). Google  

https://www.iefpedia.com/english/wp-content/uploads/2009/09/What-Does-Islam-Say-About-Corporate-Social-Responsibility-CSR.pdf
https://doi.org/10.12816/0045057
https://doi.org/10.13106/jafeb.2021.vol8.no3.0793
https://orcid.org/0000-0002-0011-277X
https://orcid.org/0000-0002-0011-277X
https://ir.library.oregonstate.edu/concern/graduate_thesis_or_dissertations/hd76s242s
https://doi.org/10.1108/08876041011072573
https://doi.org/10.14710/jppmr.v12i2.38460
https://doi.org/10.1016/j.envsci.2024.103963
https://doi.org/10.1177/1094670506293810
https://jurnal.fanshurinstitute.org/index.php/jimmi
https://doi.org/10.1016/j.envc.2023.100831
https://doi.org/10.1016/j.worlddev.2018.03.023
https://doi.org/10.58812/wsis.v1i10.298
https://monzer.kahf.com/papers/english/ROLE_OF_WAQF_IN_THE_WELFARE_OF_THE_UMMAH.pdf
https://doi.org/10.1016/j.jom.2014.03.004
https://doi.org/10.21098/jimf.v8i2.1453
https://doi.org/10.5267/j.msl.2019.9.007
https://core.ac.uk/download/pdf/236409958.pdf


Fikri: Jurnal Kajian Agama, Sosial dan Budaya 

Volume 9, Number 2, December 2024 

Daryono Daryono et al. 

Business Performance of Batik… 

     

     271 
 

Kurniati, R., & Ristianti, N. S. (2023). Strategies for Sustainable Urban Tourism in Kampoeng 

Batik, Semarang, Indonesia. https://www.researchgate.net/publication/368287007     

Lacity, M., & Willcocks, L. (2017). Conflict resolution in business services outsourcing 

relationships. Journal of Strategic Information Systems, 26(2), 80-100. 

https://doi.org/10.1016/j.jsis.2017.02.003  

Laksono, F. A., & Yuliawati, Y. (2021). Integrasi Pasar Bawang Merah di Pasar Johar dan Pasar 

Peterongan Jawa Tengah. Jurnal Ekonomi Pertanian Dan Agribisnis, 5(2), 510–519. 

https://doi.org/10.21776/ub.jepa.2021.005.02.19  

Lascu, D.-N., Werker, E., Frankwick, G. L., & Ahmed, Z. U. (n.d.). (). Advances In Global Business 

Research, 13(1). Google 

Lexy J. Moleong. (2017). Qualitative Research Methods. PT Remaja Rosdakarya. Google  

Lionora, C. A., Aprilistyan, S. F., & Saputri, S. A. (n.d.). Strategy Formulation Through Value 

Chain. https://doi.org/10.31002/rekomen.v6i2.1128  

Maarif, A. S. (2018). Islam, Humanity and the Indonesian Identity: Reflections on History. Islam, 

Humanity and the Indonesian Identity: Reflections on History. 

https://doi.org/10.24415/9789087283018  

Manggarani, C. A. (2018). The Role Of Customer Engagement On Customer Loyalty: A Study At 

A Private Higher Education Institution. Hasanuddin Economics and Business Review, 2(1), 

71. https://doi.org/10.26487/hebr.v2i1.1483  

Mazzioni, S., Corazza, F., Magro, C. B. D., & Zanin, A. (2020). Socio-Environmental 

Responsibility Policy in Financial Institutions. Macro Management & Public Policies, 2(1), 

17-27. https://doi.org/10.30564/mmpp.v2i1.906  

Nevzat, R., Amca, Y., Tanova, C., & Amca, H. (2016). The role of social media community in 

strengthening trust and loyalty for a university. Computers in Human Behaviour, 65, 550-559. 

https://doi.org/10.1016/j.chb.2016.09.018 

Ngurah, G., Widana, O., Wiryono, S. K., Purwanegara, M. S., & Toha, M. (n.d.). Measuring Islamic 

Business Ethics Within Indonesian Islamic Banks. www.gjat.my 

https://doi.org/10.7187/GJAT622014.04.01  

Nursalim, A. (2021). Investigating The Complex Relationship Between Environmental And 

Financial Performances*. In Procedia Environmental Science, Engineering and Management 

(Vol. 8, Issue 4). Google 

Panggabean, L. E., & Wibisono, T. (n.d.). International Journal Of Social And Management Studies 

(Ijosmas) Study Of Import Fruit Value Chain From Importers To Wholesale Traders At PT. 

Segar Makmur Lestari. https://www.ijosmas.org Semarang City Government. (2012). "Johar 

Market Semarang." Google  

Patilima, A. A., & Yusuf, S. D. (2023). Rekonstruksi Sadar Zakat dalam Membangun Kesalehan 

Sosial. Jurnal Riset Rumpun Agama Dan Filsafat, 2(1), 20–29. 

https://doi.org/10.55606/jurrafi.v2i1.876  

Pringgodigdo. (1987). History of the Royal Companies of Mangkunegaran. Reksopustoko Istana 

Mangkunegaran.Google 

Rane at al. (2023). Enhancing Customer Loyalty Through Quality Of Service: Effective Strategies 

To Improve Customer Satisfaction, Experience, Relationship, And Engagement. International 

Research Journal of Modernisation in Engineering Technology and Science. 

https://doi.org/10.56726/irjmets38104  

Rozsa, Z., Belas, J., Khan, K. A., & Zvarikova, K. (2021). Corporate social responsibility and 

essential factors of personnel risk management in smes. Polish Journal of Management 

Studies, 23(2), 449-463. https://doi.org/10.17512/pjms.2021.23.2.27  

Sandi, C. K., Cahyono, N., Husodo, I. T., & Suwandi, P. A. P. (2020). Analisis Produktivitas 

Pekerja Dengan Metode Time Study Pada Pekerjaan Kolom (Studi Kasus Proyek Rehabilitasi 

Pasar Johar Kota Semarang). Jurnal Teknik Sipil Giratory UPGRIS, 1(1), 1–10. 

https://doi.org/10.26877/giratory.v1i1.5421  

http://www.researchgate.net/publication/368287007
https://doi.org/10.1016/j.jsis.2017.02.003
https://doi.org/10.21776/ub.jepa.2021.005.02.19
http://www.agba.us/
https://inlislite.uin-suska.ac.id/opac/detail-opac?id=12221
https://doi.org/10.31002/rekomen.v6i2.1128
https://doi.org/10.24415/9789087283018
https://doi.org/10.26487/hebr.v2i1.1483
https://doi.org/10.30564/mmpp.v2i1.906
https://doi.org/10.1016/j.chb.2016.09.018
http://www.gjat.my/
https://doi.org/10.7187/GJAT622014.04.01
https://www.procedia-esem.eu/2021_vol8_no4.htm
http://www.ijosmas.org/
https://semangatkota.go.id./
https://doi.org/10.55606/jurrafi.v2i1.876
https://repository.unsri.ac.id/88322/8/RAMA_87201_06041381823041_0023046102_06_ref.pdf
https://doi.org/10.56726/irjmets38104
https://doi.org/10.17512/pjms.2021.23.2.27
https://doi.org/10.26877/giratory.v1i1.5421


Fikri: Jurnal Kajian Agama, Sosial dan Budaya 

Volume 9, Number 2, December 2024 

Daryono Daryono et al. 

Business Performance of Batik… 

     

     272 
 

Semarang City Government. (2012). "Johar Market Semarang." Google  

Setiadi, H. (2021). Worldview, religion, and urban growth: a geopolitical perspective on geography 

of power and conception of space during Islamisation in Java, Indonesia. Indonesian Journal 

of Islam and Muslim Societies, 11(1), 81-113. https://doi.org/10.18326/IJIMS.V11I1.81-113  

Simuh. (1988). The Mysticism of Kejawen Islam Raden Ngabehi Ranggawarsita A Study of Serat 

Wirid Hidayat Jati. UI-Press. Google 

Simuh. (2002). Javanese Sufism: The Transformation of Islamic Sufism into Javanese Mysticism. 

Bentang Budaya.Google 

Somaiah, B. C., & Yeoh, B. S. A. (2023). Grandparenting left-behind children in Javanese Migrant-

sending villages: Trigenerational care circuits and the negotiation of care. Geoforum, 143, 

103767. https://doi.org/10.1016/j.geoforum.2023.103767  

Soumena, F. Y. (2024). The Effect Of Entrepreneurship Competence And Islamic Business Ethics 

On The Performance Of Micro And Small Enterprises (SMEs) Makassar. Scientific Journal of 

Islamic Economics, 10(1), 156. https://doi.org/10.29040/jiei.v10i1.11733  

Sugiyono. (2017). Qualitative & Quantitative Research Methods and RB. Rosdha Karya. Google 

Suryanti, N., Baskara, A., Suyono, A., & Fitriani. (2023). Mentoring relationship and mentoring 

modelof micro, small, medium enterprises (MSMEs) in Indonesia. International Journal of 

Evidence Based Coaching and Mentoring, 21(1), 197-210. https://doi.org/10.24384/x7ad-yr90  

Syahrial, H. M., Sh, M., Lecturer, E., High, S., Islam, A., Lukman, H. M., & Pekanbaru, E. (2017). 

Islamic View Of Consumption (Analysis Of Economic Sayings And Hadits About 

Consumption) (Vol. 09, Issue 05). https://doi.org/10.58812/wsis.v9i5.298 

Tri, C., A* , W., & Kharisma, D. (n.d.). MSME Marketing Strategy Analysis to Face Competition 

in Digitalisation Era (Study on MSME Traders Clothing at Pasar Johar MAJT Semarang). 

Management Economics Research), 6(1), 67-75. https://doi.org/10.31002/rekomen.v6i1.359 

Tucker, A. C. (2013). Interpreting and Treating Autism in Javanese Indonesia.Google 

Ur Raheema, S. F. (2018). Assuring Tayyib from a food safety perspective in Halal food sector: a 

conceptual framework. MOJ Food Processing & Technology, 6(2). 

https://doi.org/10.15406/mojfpt.2018.06.00161  

Wahyu, B. (n.d.). A study of decentralised local government in promoting good governance: The 

case of Sleman Regency, Special Province of Yogyakarta, Indonesia. 

https://doi.org/10.26190/unsworks/22130  

Wahyuni, S., Wahyuddin Abdullah, M., & AlAuddin Makassar, U. (n.d.). Accountability Based On 

Sharia Enterprise Theory In Realising A Sustainable Economy. https://doi.org/10.21580/ws  

Wahyuni, S., Widodo, J., Zulianto, M., & Islami, N. N. (2020). The analysis of e- commerce 

utilization in Micro, Small and Medium Enterprises (MSMEs) at Jember. IOP Conference 

Series: Earth and Environmental Science, 485(1). https://doi.org/10.1088/1755-

1315/485/1/012037  

Walker, E. T., & McCarthy, J. D. (2010). Legitimacy, strategy, and resources in the survival of 

community-based organisations. Social Problems, 57(3), 315-340. 

https://doi.org/10.1525/sp.2010.57.3.315  

Wasino. (2005). "Mangkunegara IV: The King-Businessman Founder of the Mangkunegaran Sugar 

Industry (1861-1881). Jurnal Humaniora Unes Semarang, 17(1). 

https://doi.org/10.22146/jh.825  

Widiarti, A. R., & Pulungan, R. (2020). A method for solving scriptio continua in Javanese 

manuscript transliteration. Heliyon, 6(4), e03827. 

https://doi.org/10.1016/j.heliyon.2020.e03827  

Wirawan. (2015). Human Resource Management Indonesia: Theory, Psychology, Labour Law, 

Applications and Research: Applications in Business, Government and Education 

Organisations. Rajawali Press. Google 

Worthington, E. L., Wade, N. G., Hight, T. L., Ripley, J. S., McCullough, M. E., Berry, J. W., 

Schmitt, M. M., Berry, J. T., Bursley, K. H., & O'Connor, L. (2003). The Religious 

https://semangatkota.go.id./
https://doi.org/10.18326/IJIMS.V11I1.81-113
https://lib.ui.ac.id/detail?id=2619
https://balaiyanpus.jogjaprov.go.id/opac/detail-opac?id=83372
https://doi.org/10.1016/j.geoforum.2023.103767
https://doi.org/10.29040/jiei.v10i1.11733
https://digi-lib.stekom.ac.id/assets/dokumen/ebook/feb_35efe6a47227d6031a75569c2f3f39d44fe2db43_1652079047.pdf
https://doi.org/10.24384/x7ad-yr90
https://doi.org/10.58812/wsis.v9i5.298
https://doi.org/10.31002/rekomen.v6i1.359
https://escholarship.org/uc/item/0wh189mq
https://doi.org/10.15406/mojfpt.2018.06.00161
https://doi.org/10.26190/unsworks/22130
https://doi.org/10.21580/ws
https://doi.org/10.1088/1755-1315/485/1/012037
https://doi.org/10.1088/1755-1315/485/1/012037
https://doi.org/10.1525/sp.2010.57.3.315
https://doi.org/10.22146/jh.825
https://doi.org/10.1016/j.heliyon.2020.e03827
https://digilib.ub.ac.id/opac/detail-opac?id=74292


Fikri: Jurnal Kajian Agama, Sosial dan Budaya 

Volume 9, Number 2, December 2024 

Daryono Daryono et al. 

Business Performance of Batik… 

     

     273 
 

Commitment Inventory-10: Development, refinement, and validation of a brief scale for 

research and counselling. Journal of Counselling Psychology, 50(1), 84-96. 

https://doi.org/10.1037/0022-0167.50.1.84  

Yahya, M. D., Faizah, A. Z., & Soliqah, I. (2022). Akulturasi Budaya pada Tradisi Wetonan dalam 

Perspektif Islam. Amorti: Jurnal Studi Islam Interdisipliner, 55–67. 

https://doi.org/10.59944/amorti.v1i1.16  

 

https://doi.org/10.1037/0022-0167.50.1.84
https://doi.org/10.59944/amorti.v1i1.16

